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0 Summary

The BioCannDoproject aims at increasingwareness of bibased productemongthe general public
through a set of multiple communication formats, distributed via the AllThingsBio infohub and associated
channels.

Communication to the general publicand engagement ofarge audienceshave beeran integral part of
the BioCannDo project antave played a key rokince thevery beginning Dedicateccommunication and

engagement campaigns have been designed and regul

assesthe effectiveness of itsommunication and engageméntmats Likewise the continuousmonitoring
of indicators hasfed the strategy with inputand measures necessémyalign it tot h e p rgaajs and t
expectedmpacts.

(@)
w

Thanks to thismonitoringactivity it has been possible ttssesthe most engagingcommunication tools
used by the BioCannDo projedevelopinsights on its communication formatandrecommendations for
the BBI-JU andfuture projects.

(@]

The main focus of thigleliverable,which has beenreleasedc | os e t o t h @ dgvalopa e
comprehensiveevidencebased quantitative and qualitative analypi®videsa list of recommendations on
themost effective content formatsr the communication dbio-based product® thebroader public
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1 Introduction

Themain objective of th&ioeconomy Awareness and Discourse Project (BioCanhBg)eero increase
awareness of bibased products among the general puBligs has to be&onsideed as a major challenge
most people are not fully aware of Hased produst their potential and howhese productsan be used in
everyday life For this reason, a dedicated communication and engagement stratefggehatesigned
around the targetsd potent i aimplemefitan thraagh Gormbinationeok d s a

formats and channels.

The projecthastackledthe originalchallengeby:

1 packagingcontentsinto a variety ofcommunication and engagement formats: journalistic articles,
web videos, storytelling resources, facts or myths posts, popular science quizzes, problem solving
posts

1 distributing themvia the AllThingsBio infohubacting as an information broker of resoes about
bio-based products, wherthe website www.AllThings.Bio facilitates access to trustworthy
resources clear and scientifically sound messages about-based products that can be easily
understood byhegeneral public;

1 measuring their effectiveness in terms of outreach and engagement through depliaatédtive
and qualitativendicators and analyses.

This process has enabled us to test and measure how traditional and more innovative communioat®n for
have reached our audiences providing the necessary evidence (through the continuous monitoring of
indicators) to develop the recommendations of the present deliverable.

BIO-BASED S Bio-based Industries This project has received funding from the Bio Based Industries
. Joint Undertaking under the European Union’s Horizon 2020 research and
HHW:T\ZDZD innovation programme under grant agreement No 720732.
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2 Insights about the Communication formats used
In BioCannDo

BioCannDohasdevoteda considerable effort tind the bestway to communicate scientific evidence to a
laymen audienceOn this purposea bunch ocommunicatiorformats have been use@ach of them witla
specific scopand responding teeteditorial criteria (suchformatsareillustrated in detaiin the following
chapter3. Recommendations to the BBI JU).

Some conclusionsanbe drawn at topline levddased on our experiencEhesehave beensummarised in
the final publ icati on BipGaohDaeexd ekryi eBiiceeC a nLredadedi Tt had k
productsi10 I nsights on communicating the bioeconomy?o

In particular, our project like manyothersin the public communication domainhad to resolve what
appears to be a conundruisit better to achieve many visitspy using popular communication format
(which are not particularly innovative), or to opt for forms of communication which are more
innovative, but will struggle to reach out to large audiences And how to do thiswithi n the boundaries
set by the project communication budge?

While defining the editorial strategy of the project we had to address this issue. The experiencebwdt have

up, is summarised in the h a pTtheBioCdnnDo dilemma: finding the right form antyked . | twitt o me s
a set of MAQuesti ons tae mgantitbedlp otherccommuricatorsntdksetnhg ldmjts ofvh i ¢
theiraction ando orientatethemin the choice of the mosippropriateapproach.

In BioCannDo we believe thatforeestablishing a communication strategy, commuoisathould ask
themselves simple questions like:

1

These questions will helpommunicatordsos et a

c | ate beoaregardeds a model tavhich toaspire.Such
exercise will also help projects to keep alltheir
communication actions consistemhile aimingatthe same
goal.

In mediay ou ¢ a n 0 t. Com@munieation initiativé
should decidaipfront whethertheir primary goal is t@et
many views or to standout from similar initiatives.

Some projectsvhich produceoriginal contentare open t(
haveit republished byexternalonline channels. When th
applies, they must take into account the technical
constraintsandthe editorial rulesdictated by such extern
resourcessthis will increase likelihood to be takeup.
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suitable to address such primary audience

It is not possible t@ngage withall target audiences acrc
the boardi a strategicdecision needs to be made, wh
will guide theselection ofthe formats and channetsost

Residual and less intensiveditorial production can b
launched not to leaveecondary target audiencasally
uncovered but it should not become predominant

All these considerations apply to communication projects across many domains and are not to be seen as
restricted to the bioecononsgctor Furher elaborations on thehave allowed our team to draft three
insights related to communication formats.

Eachd t hese

i nsights come wi todecommunicatian praféssiofiistb ps 6 ad
face similar challenges as the ones tackled by the BioCannDo team.

Some of these insights are more relevant to projects in the bioeconomy ddraifull explanation of the

get her with the r at iTheBiaGamDdxpehdngelde ti &s pr o
talk aboutbio-based products. The following insights, focusing on specific communication challenges,

have been retrieved frorhd above mentioned publication as tpegperly frame the overall context, within

which our recommendations have been developed.

insight to

Insight #3-f1 T h e -bffbetdnvee en uni queness

Reason behind

In AllIThings.Bio we have publisheshnovative items like storytelling

resources, quizzes fif act s oalongsidetmbrs ttaditiprals t s

formats This mix has contributed to makirgr project known andb
differentiate from other scientifmmmunication initiatives-dowever,

innovative formats tend to live in isolation on AllThings.Bio as the exte
platformsand websites waseto support our media distributiao nottake

themup.
Had we had more ofstandard approach, our initiative would have

unnoticed. But could our messagessibly have had a wider outreach?

bee

Practical tips for
communicators

A Dondt be scared of i nnovat.i

andcontactghat support you every step of the way and attract new

fresh audiences to youaredia channel;

chances arthat these will rejear fail to redistribute your resou
they are incompatible with their requirements.

A Be pragmatic and identify from the very beginning the media chan
you will use todistribute your work. Pay attention to their formats:

on

rces
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Insight#4i A Not all formats sui't

In BioCannDo weplanned carefully for our video production as we wan
it to becomen distinctive part of our media presence.

No video would have been able to fit allr channels, becauskfferent
media require video formats strictly adhering to their own rules.
Thereforewe decided to concentrate on the only channel wiereould
realistically generate significant outreadfacebookwhich is alsavell
adapted for the BioCannDo audoen

The decision to concentrate Bacebooldictated the choice of the forma
short live action clips, supported by animatiohsmalladvertising
campaign boosted online viewing and quadrupled the nuaflvéews.

Reason behind

A If possible, set aside some money to boost distribution: even a s
advertisingoudget invested on the right channel can make a differe
Practical tips for in terms of outreach;

CellIEEE A No video format works well on all the media: before deciding the

format, establisfirst which channel you will use for distribution and
stick to its requirements.

Insight #5717 A Di s p el  cdoonusbutnsear s 6

A popular medidormatf ol | ows aafnquwesbdi ¢ Q&&
decided to adopt it: weslpwds ® ua
produced a series of AQ&AO post
questions and doubts which an average bystaim the street may ask
aboutbio-based products and materigdssimilar approach has been
followed in the video production.

AQ&AO posts have been well rece

XEEaan (g2 have hadh good replication on social media.

We believethey have beepopular becausthey resonate well with the
readerswhofind in our postghe answers they are looking for

Ultimately, the message relayed throughro figuesti on &
is that when it comes to blmased products, all questions are legitimate
is upto manufactters and communicators to reassure citizens by
addressing their concerimsa convincing way.

I
HEEiEE RN A Never trivialise readerso dou
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communicators communication should be that it is fair to have questions andetns;

Keep the conversation practic
basic concerns are usually those which may prevent them from
considering the bidasedoption;

Keep your answers factual and put technical references in a side 1
this will make you more credible to the readers and prove that your
statements are scientificalbpund.

%\T%QEQ &Dain.based Industries This project has received funding from the Bio Based Industries (1 p l)
: ~ Joint Undertaking under the European Union’s Horizon 2020 research and A‘lllll ()
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3 Recommendations to the BBOU

When identifying the most effective communication formats on recommendation purposes,
multiple elements must be consideredthere isnofir eci p e f lecauss ndormat $ss 0
able to guarantee impactacross all target audiences

Depending on the scope of the project, its target audiesnoests priorities, a mix of different
communicatiorformats is usuallyadvisable

In this paragraph we draw some conclusions basedhenBioCannDo experience These
conclusions are both at quantitative and qualitative level.

Quantitative analysis is based on monitoring datawhich have been regularly collectecand
aggregated by format since the projecthas started They allow measuringhe impact generated
by the project

Such monitoring activity carried out as part of BioCannDo Task 4.4 has collected an extensive
series of datavhich have been considered to draw our conclusionss&le of clarity and agility
of the current document, only the most relevant measures are pre3éedre:

Total visits on the project website AllThings.Bio and on the
news multipliers to which AllThings.Bio contents have been
distributed (e.g.: Cordis, EU Agenda, AlphaGalileo, Phys.
etc.)whose policy is to share traffic data wihbr project

When spontaneous takeps have happenedn otherwebsites
these have not beémcludedin our calculations

The average number of online views generated by ea
format. The editorial production from AllThings.Biois not
consistently spread acrosdl the formas: the fiaverage# of
o nl i n e indicateswhglo format has been able to gene
the higheshumber of viewsregardless on the number of iss
associated td.

The level of interest generated by all communicatio
activities published on AllThings.Bio. It describes the impa:
our project communication has generated ogarmmmunity. It is
calculated as Total Project Engagement/Total Proje
Outreach*100

AEngagement o0 totadonlme actienspertorynedtby
online viewers of AllThings.Bio contentglicks, likes, shares
comments participation to minisurveysetc). The uptake on
external resources is considetedepart of the engagement re
with the AlIThings.Bio online content.

%\7%252 Blo-based Industries This project has received funding from the Bio Based Industries
* Joint Undertaking under the European Union’s Horizon 2020 research and
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To make our recommendations more insightful, the quantitative analysis based on outreach data has
been integrated bygualitaive dimension

This qualitative evaluatiors basedon the expertisewhich we have built up in the course of the
yearswhile lookingafter the communication of many Hidojects and supporting actiofeedback
received upon exchange with otlioeconomy actors has also been considered as well.

Our qualitative analysis has been articulated upon three elements:

The ability of acommunicatiorformat to differentiatétself from
the othersa n d t o be percei ved by
consumersl n t hi s piece of isaatanly
related to the A opensgbuntlaelcontex
where a certain communication forindas beenused in
AllThings.Bio.

The ability to Awork toget

visits towards the whole set ofresources published ¢
AllThings.Bio. Formats with high synergy with others act
multipliers for the other resourgeshich have been published
the projectwebsite and encourage online visitors to navi
across.

The likelihood for other online platforms external to the prg
to be republished AllThings.Bio contents.

onsortiu

\
s
Joint Undertaking under the European Union’s Horizon 2020 research and (;(llllll)() |
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3.1 Journalistic articles

Journalistic articles

The AlIThings.Bio journalistic article have a focus obioeconomy relate
topics and are addressed to the general public. They are writte
professional journalists who interview experts (from the rese
community or business representatives) to guarantee a balanced aj
and illustrate the multiple facets of the issue. An peaelent approach
kept and when appropriate, cons are illustrated alongside pros.

The reading time of our articles ranges from 1 to 2 minutes.

Our journalistic articles are published alongside factsheet bc
(summarizingthe key points outlined in theop) and a list of relate
sources, for those readers who want to know more about the topic.

Making clothes from milk

Bscu _BASED Bio-based Industries This project has received funding from the Bio Based Industries
] r)\jQTQH:C\ Consortium
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AMaking clothes from n
http://www.allthings.bio/makinglothesmilk/

[

Very High, representing some 389
of total publ i c¢
to an effective distribution strategy
on information multipliers (104,808

. and a relevantumber of
impressions on social media
< o> (82,214). Online views on project
website are limited.

Total online views133,155
Total social impressions: 82,214

Average # of online viewsl0,768 Medium to High, slightly above
projectdés aver ac(

Medium| higher than most of other formats
< O > excluding videos.
Medium, around average. Howew¢
wi t h projectbs
impacted by the strong performar
Engagementate: 2.5% of videos, articles prove to be qu
an effective tool to engage with t
target audience. Engagement
< O > information multipliers downloads

from Alphagalileo) leads activities
on social media are more limitec
than for videos.

Uniqueness

L 4 OO

Low i Across all the communication formats used in AllThings.Bio,

journalistic articles are the oswith which consumers are most familia

This facilitates acceptance, as many readers see articles as a-stra
forward way to get a better understanding of a topic.

- The drawback is that people sometimes tend to confuse profess

journalistic articlegwhich abide to strict editorial and independenc

rules) with the posts published on many websites and blogs (whic

have a promotional purpose or deliver misleading information)

The blurred line between the two contributes to generating sceptici
towards the message we want to relay as a project.

Synergy with other AllThings.Bio formats

L 4 4 2O

Medium - Technically all the journalistic articles can be crc
referenced to the other online sources produced by BioCannDo.

- In our project we have made the editorial choice to privilege inbo

links. In practical terms this means that AllThings.Bio journalisti

articles are regularly quoted as a resource from other AlIThings.

%‘.3{%‘%@2 Bio based Industries This project has received funding from the Bio Based Industries (1 p l)
= : Joint Undertaking under the European Union’s Horizon 2020 research and y (lllll ()
aaaaa 2020 innovation programme under grant agreement No 720732. losconomy Awareness and Discourse Project

uropean Union Funding
r Research & Innovation

2


http://www.allthings.bio/making-clothes-milk/

D4.5: Recommendationgo the BBI JU on effectivecontentformats to future projects 14

editorial products (story telling resources,zpgis, etc.).
However, our journalistic articles do not point towards the other or
contents produced by the project. Hopefully, this will get readers
appreciate our independence: we do not want our articles to be s
advertorialsofthé| | Thi ngs. Bi o brand n
based products at all costs.

Ease of replication on external platforms

L 4 4 4 o

High 7 Technicaly the AllThings.Bio journalistic articles can be eas
replicated oimmostonline platformswhich drivesonline views.

- Replication is positively encouraged by project as long as BioCann

creditedas thecontentsource Even in case the source is not directl

mentioned, it is worth promoting and pushing journalistic contents

replication on otheexternal platforms as our key objective is to spre

the key messages on Hiased products to as many people as poss

BIQ-BASED Bio-based Industries This project has received funding from the Bio Based Industries 2
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Average # of online views:3481 Very High, the most effective
formatto attract viewers, nearly
doubling average project

< o> publicationsf¢
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3.2 Web Videos

Web videos

BioCannDo has produced a series of egjiartweb videos, featuring bic
based products of common use: household cleameshirt, coffee mug
lipstick, hand soap, tefruck, tableware, straws. Tliermatused is that o
afnl i veo av iwiesersa testimonial tes® biobased producand
answers guestions consumers might have ahddey factsare highlightec
by graphic animations. These videos have been designele publishe
and sharedon FacebookThey have been released in two batches:
launch of each batch has been suppottgda Facebook Avertising
campaign whichnas run in the month following the release

AllThings o
mug for the environment
= o -
i
> b (o
\ es
|
5
Phow dhrkle i ol g B Wi s iy it cul of b Sbed
mmmmmmm -
TS ™ e me
CGEEEES 4002 T

AA mug for t heoffeemug) r onmen
http://www.allthings.bio/videofnug-for-the-environment/

Totalvideo plays
(on Facebooland YouTube)
107,854
Total social impressions
(on Facebook, YouTube and
Twitter): 135,185

High, representing one fourth of
tot al publ i cati
only to articles.

C

innovation programme under grant agreement No 720732. Joeconomy Awarenes:
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E A%
ngagementate:4% Very High, by far the most engagir

format, drl\(lng strong activities an
¢ o> interactions on social media.

Unigueness

L 4 4 o0
Medium T Live action videos are fairly common on social media.
- However, itis the choice of relayingcientifically sound factwith a
playful tone of voicen the context of a project like BioCannDiwat
makes ouwrideo productiorunique

Synergy with other AllThings.Bio formats

L 4 (00
Low i The AllThings.Bio web video clips attract inbound views
cross links from other online items produced by the project.
- However, they are not suitable to poiisitors towardsexternal
resources. This iglsodueto technical constraintgveb vide@ must
abide to theules set by the social media channetere they are
published, which setery strictconditionsto havinglinks in the
videos)

Ease of replication on external platforms

9006

- High 1 All our web video clips have also been published on YouTt
which makes it possible for anyone who is interested to embed th
their own website. BioCannDo has encouraged this behaviour to

outreach potential.

- Investing even a small budget arc&l media evertising associated t
videos(which are still considered #ése most powerfulorm of social
media contenjds increasing the replication and sharing potential v

broader communities

%.BASED Bio-based Industries This project has received funding from the Bio Based Industries 2
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3.3 Storytelling resources

Storytelling resources

Multimedia storytelling resources are an innovative communication fc
which is used to present complex contents in the form of a narrhti
combininga mix of texts images, videos, animations and external li
The storytelling resources produced by BioCannDo come with link
other contents and online items on the same topitéch have bee
developed by the project. AllThings.Bio has published four storyte
resources about household cleaning products, dtisal materials, foo
packaging and the Bioeconomy in general.

The storytelling resources produced by AllThings.Bio have
implementedhrough Pageflow®

Bio-based

household cleaning

fiBioBased household cleanets
http://www.allthings.bio/pageflow/bibaseehouseholetleaningproducts/

Total online views6,151 L ina for | h %
Total social impressions: 22,118 -OW, accounting for less than 5%
total publicationdoutreach. Most of

views happened on social media

i Twitter in particular
<= > '
‘ . . . ..
Average # of online views and soc Low to Med'“m’ with S|gn|f|can_t_
impressions: 7,067 differences driven by the specific
' content of the Pageflow. Consum
. oriented contesst(e.g.cleaning
L Med )
A products) proved very effective ol
< e ? social media

Engagementate: 1.3%
gag ° Low due to no uptake on externa

Low resources and littlmteractions on
social media compared to outreac
(= >
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Unigueness

90000
Fairly unique - Consumers are increasingly exposed to multimed
communication solutions like ours. Nevertheless, the AllThings.B
series of slideshows is still perceived as fairly unique in the panora
the supporting actions and research projects. Their release has ge
some buzz in the stakeholder community, where our effort to
communicate with an original touch hast gane unnoticed

Synergy with other AllThings.Bio formats

0000
- Very high - in principle, allthe contens developed by BioCannDo o

the same topic can be integrated into the storytelling resource.
example, AllThings.Biwideo footage has been used as backgrou
animation.
- Our thematic slideshows can be seen as small portals facilitating ¢
to the whole wealth of information which has been created or sele
by the BioCannDo team. Such synergic approach is not eciyically
possible, but it is to some extent advisable. To make sure readers
appreciate the scientific sou
be backed up by threlevantsources.

Ease of replication on external platforms

SO0
- Very low, as this format requird3ageflow® In practical terms, this
means that it is not possible to copy or integrate our slideshows (¢
external online platforms, unless of embedding itfaameor
producing a dedicated news item embedding a link to tingteiang
resource

ED Bio-based Industries This project has received funding from the Bio Based Industries
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3.4 Facts or myths posts

Facts or myths posts

Facts or Myths posts tackle controversial issues of public intere
chall enging mi sconceptions and
grounds.The post is structured into a short set of statements, whic
classified as ff adyashmiefexplanaiiomBesides
increasingawareness of theioeconomy, this format is meant to attract r
visitors onto the AllThings.Bio platform and encourage them to ¢
contenton their social pages.
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Biodegradeability: Facts or myths
http://www.allthings.bio/facbr-myth/factsor-myth-biodegradability/

Total online views7,456
Total social impressions: 11,802 [ow, contributing to some 3.4% o
total project outreach, mainly drive
Low by impressions on social media.

{0 >

Average # of online view®,629

Medium, with significant
differences between the two
(N publications in the project.

< <& >
Engagementate: 1.1% Low, the least engaging format
experimented, maybe because i
Low implies sharing/expressing
<=0 > controversial opinions.
[
Unigueness
L 4 4 QOO

Medium 7 Many online portals (with some valuable examples from

mass media) publish similar posts. Although their look and feel m

vary significantly across, they all have in common their schemat

structure and the fact of addressing popular misconcepgibout
science.

- What makes the difference among all these initiatives is the layou
the way scientific contents
media tend to make an extensive use of visual and interactive tc

which take such resourcesiritcth e fiedut ai nment 0O
the Al 1l Things. Bi o0 s tliefajarity efsinolar
examples available online) are all about contents and key messz
with no multimedia element in them.

Synergy with other AllThings.Bio formats

L 4 4 Q00
Mediumiit is possible to insert
other online resources published on AllThings.Bievertheless, w
have kept cross referencing to the minimal, to make the structure
quick to read and let the key message stand out. In fact, these pc
intended as a way to satisn information need from those read
who want a straight answer and are not interested in probin
concept too much.

Ease of replication on external platforms

%\‘ {‘}%ED %DB.O ‘based Industries This project has received funding from the Bio Based Industries
Joint Undertaking under the European Union’s Horizon 2020 research and
aaaaa 2020 innovation programme under grant agreement No 720732.

uropean Union Funding
r Research & Innovation
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L 4 4 Q0.0
Medium -1 i ke al | Afitextual 0 post
resources is relatively straigfdrward. Nevertheless, their streamlir
structure and the fact that there are structures into a series of qu
might humper uptake.
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3.5 Popular science quizzes

Popular science Quizzes

The AllThings.Bio quizzes are an entertaining way feadergo test their
knowledge of the basics of blmsed productsr other aspects related 1
the bioeconomy

To encouraggarticipation their contentis deliberatelysimple.
The toneof voiceis entertaining and playfubfter the player has select
an answera short explanation notgops upto indicate what the corre
response isThe popup explanation comes witinks to external resource
where readers can find additional informatadoutthe topic

AllThings

Qu i z Gear ujh and test your knowledge oriofuelsd

Total online views793
Total social impressions: 15,074

Low, representing less than 3% c
total publications outreach. More
than 85% of views happened on
Twitter, with Facebook dramaticall
lagging behind (less that0%).

Low

(%

Very low, 1/5 of total average
outreach. It should be noted thoug
that quizzes leverage a more limit

number of channels (website anc
social media) compared to other
publications, which are also
distributedthrough information
multipliers.

Average # of online views3,173

Low

<

Very High, when considering in th
perimeter also the number of views
who completed the questionnaire
Quizzes are engaging by definitio
as they imply an active interactior

Engagementate: 3.7%

o>
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Unigueness

90000
- High uniqueness- Popular science quizzes are different fribwe
communication formatsaditionallyused to cascade down scientifi
contents to a laymen audience. Consuragegpositively stimulated by
the informal approach and the playful tone of voice, which capture
attention of readers who would not otherwise have an interest in
topic.

- The educational goal of the exercise is subtle and becomes evider
in the expanation boxes, whichninterestedeaders aréeeto skip.
Neverthelesghe correct answers are provided straigivay, which will

getplayers to learn the basics during the.test

Synergy with other AllThings.Bio formats

90000
- Scope for synergy with other formatsvisry high, as in principle all the
online resources which have been published on the AllThings.Bio
can be used to substantiate the correctness of the answers anc
additional referencing.
- Howeverr e a dmtivatiénplays a role. @ly thoseplayerswho are
really stimulated by the subject are likelyisit theresourcesinked
from the quiz asby clicking on them they would be divertaday from
the quiz.

Ease of replication on external platforms

L 2% 00

- Very low - Quizzes softwarélictate the format, structure and layou
This makes it virtually impossible to export @anlinequiz onto an
external platform, unless this is-developed from scratch.
- This means that our quizzes live uniquely on our paiansure
massive participatiora promotional effort is necessary.
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3.6 Problem solving posts

Problem solving posts

fiProblem solving postsgive practical explanationto address issues a
enquirieghat consumers may haabout biebased products.

Where appropriatehese postsire articulatednto small paragraphs @s
sets of fiqgue Asthey act a& a lzooksonstant & abnverse

with a layman audience their tone of voice is simple and factual.

W)y

10y Q@'

How to dispose of biebased plastics?
http://www.allthings.bio/disposbio-basedplastics/
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Total online views35,719

Total social impressions: 28,216 Medium, contributing to more thar

10% of the total outreach achieve

, within the project, driven, though,
¢ N few posts
W

Average # of online views$,394 . .
verag ne VIew Low to Medium, with 2 posts

outstanding and all oth_ers showin
< N 5 below average views
'

Medium: just slightly below averag

Engagement rate: 2.3% <
engagement rate, thanks to activit

. across all channels and in particu
Med 7
on multipliers (downloads from
< e > Alphagalileo)
Uniqueness
L 4 JO OO

Low 1 Thisformatis fairly common on the web.
- The commorntrait which identifiesthé pr obl em s ol
produced by BioCannDo is their focus on-bmsedconsumer product

Synergy with other AllThings.Bio formats

L2 4 4 0%

- High i Problem solving posts have been extensivelgrencedn the
AllThings.Bio production to backip the message relaydy other
formats.

Ease of replication on external platforms

L 2 2 2 ¥
- High T in principle,anyonline websitecan easily replicate this post.
simplestructure often presented asasefofue st i on &
makes it more appealingor theonline platforns with an educational
ambition
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4 Conclusions

The quantitative and qualitative assessment of the effectiveness of the contenttistadits the course of
the BioCannDo project in reaching out and engaging the general public brings us to the following
conclusions:

1 More traditional content formats, such as journalistic articles as well as web videos, have proven to
be more effective in terms of outreach than the most innovative ®heg.are not highly unique
formats but can guarantee ease of replication on otlemek sources;

1 Interms of engagement, videos confirm to be the most engaging format, especially on social meclia.
For this reasonallocatingeven a small budgain social media advertisingspecially related to
video formatscan boost the outreach aadgagement impact. Even more innovative formats, such
as quizzes, which by nature are aimed at stimulating engagement, have had a positive impact on
users.

1 More innovative contents formats, such sterytelling resources and quizzes can easily find
synergies with other formats but ease of replication on external sources is very low, due to their
technicalstructure

The following table summarizes the majuantitative and qualitative assessnargachformat

Very high Medium to Medium Medium High
High
High Very High Very High Medium Low High
Low Low to Medium Low High Very High Very Low
Low Medium Low Medium Medium Medium
Low Very Low Very High High Very High Very Low

- Medium Low to Medium Medium Low High High

Overall our final recommendations to the BBI JU on effective content formats very largely depend on the
communication and engagemeaititategy each project decides to follow.

Thetwo mainquestios each project has to address when communicating to the public is the one highlighted
in the BioCannDofinal publication( i The Bi oCannDo e x p e r-lbased praucts 10et 6 s
I nsights on c¢ommu niandieparteddrthd Hsightsthapter)cobtimsadetiyetableis it

better to achieve many visits, by using popular communication formats (which are not particularly

innovative), or to opt for forms of communication which are more innovative, but will struggle to
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reach aut to large audiences? And how to do this within the boundaries set by the project
communication budget?

In the end, the right mix of formats and channels has proven to be the right recipe to find a balanced solurion
to attain ourtwo main objectivesincreaseoutreach and engagememt biobased productsTaking into
accountBBIJ Ub s ul t i ma toestimylateathe,acceptamoe dng use ofdaised productshe role

of communication is not only a matter of raising public awareness, when it cottesrtission of actually
changing behaviour in socieyd to do this multiple routes need to be explored.

?‘q_.agsgg .SDBio based Industries This project has received funding from the Bio Based Industries
Joint Undertaking under the European Union’s Horizon 2020 research and
HH uuuuuu 2020 innovation programme under grant agreement No 720732.

JannDo |

Bioeconomy Awareness and Discourse Project

European Union Funding
for Research & Innovation



