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Engagement on the bioeconomy

Good practices and
lessons learned
Communication about bio-based products is a
hot topic: in BioCannDo, we identified more
than 50 actors and projects concerned with this
topic!
In this factsheet, we present a selection of
successful communication channels and
engagement formats.
This factsheet is part of a series of three, all
based on BioCannDo bioeconomy
communication activities, cross-project analysis
and broad networking activities with other
projects and communicators.
By presenting these examples we hope to be an
inspiration for future communication initiatives.
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Introduction

Edutaining the
younger generation
The transition to a bio-based economy starts by
raising young children’s awareness. Activities
which take technology and chemistry of biobased materials into schools, fairs, festivals and
open days make children curious and help them
understand better such an important yet complex
topic.
On the following pages we take a closer look at:
• European Researchers’ Night
• Bio-based Plastic Street
• Bio-based Parade
• Live Action Videos

3

Edutaining the younger generation

European Researchers’ Night

Each year in September, the European Researchers’
Night is organised. across Europe. The Researchers’
Night targets the general public, but especially young
people.
Activities include experiments, interactive activities,
exhibitions, dialogue with researchers, science cafés,
science shows, workshops and competitions.
In recent years EU-funded projects helped organise
Researchers’ Night in e.g. Rome, Cesena, Bologna
(Italy) and Aveiro (Portugal) where bio-based products
and applications were demonstrated. In 2018 a multiproject pavilion was organised at Frascati Scienza
(Italy) under the name Bioeconomy Village.

Source:
Bioeconomy Village at the European Researcher Nights 2018 4

Edutaining the younger generation

Bio-Based Plastic Street

Experiments are a fun and interactive way to show
children how things and technologies work.
In the Bio-based Plastic Street, children aged between
8 and 15 can cut, mix, filter, inject and finally make
their own bio-based plastic starting from one of their
favourite food: potatoes! They can use a microscope to
analyse the pieces of raw materials they are using.
Children love working at the “Street”: they learn while
using their own creativity, which makes it easier for
them to grasp the concept of sustainability. It fits
perfectly in an exhibition, open day, researchers’ night
or other event in the field of bio-based economy.
BioCannDo partner Avans presented the Bio-based
Plastic Street at Maker Faire in Rome (2018) and at
“Science is Wonderful!” exhibition in Brussels (2019).

Source: Tutorial and further information
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Edutaining the younger generation

Bio-Based Parade

For an even more intense experience of what the
bioeonomy is all about a bio-based parade (festival)
can be organised. Such parade took place in Vlissingen
(NL) on the occasion of the inauguration of two new
applied university lectors in April 2018.
A school building with ten classrooms was decorated
with walls of bamboo and garlands hanging from the
ceiling like seaweed.
During two hours staff and students organised a wide
range of performances and activities for small groups,
to give the public an idea what bio-based is or could be
and what future research will focus on. People
participated actively in the experiences which helps to
make them remember more.

Source: Impressions from the Bio-Based Parade (video)
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Edutaining the younger generation

Live Action Videos

Not all videos showing talking heads are boring!
BioCannDo produced eight web videos that apply the
“live action” format.
In the videos an actress tests a specific bio-based
product applied in daily life and answers questions
consumers might have about them. Graphic animations
are used to reinforce they main message.
These videos were designed to be highly suitable for
sharing on Facebook. They were watched by more than
100,000 people within a matter of months.

Source: BioCannDo YouTube Channel
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Introduction

Beyond product
exhibitions
An exhibition of bio-based products is a good
method to show that bioeconomy is already part
of our everyday life and that renewable
biological resources are already used to produce
food, energy, material and everyday life
products.
In recent years various innovative formats to put
bio-based products on display have been applied.
We would like to introduce the following four
examples:
•
•
•
•

Pop-up Store
Virtual exhibition
Bioeconomy Art Gallery
Bioeconomy Village
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Pop-up Store

Beyond product exhibitions

The city of Bergen op Zoom (NL) organised a biobased pop-up store that served the dual purpose of
creating public awareness and a platform for local and
regional start-companies. The exhibition showed a
combination of everyday products and experimental
designs.

Sources: Bio-based pop-up store in Bergen op Zoom
Documentary in TV programme Booming Brabant

Virtual Exhibition
Dresses made from milk or coffee, car tyres from
dandelion, sneaker soles from rice husks or armchairs
that are tanned with extracts from olive leaves –
sometimes you have to look twice to see which biobased technology is hidden inside. The BioSTEP
website presents these and other examples of bio-based
products, the materials, technologies and procedures
used and their sustainability effect. The BIOVOICES
project also established a virtual exhibition.

Source: BioSTEP virtual exhibition;
BIOVOIC ES product gallery.
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Beyond product exhibitions

Bioeconomy Art Gallery
The EU projects BioWays and BIOVOICES adopted a
visually attractive format to present raw materials and
bio-based products. The BioArt Gallery comprises 60
stunning pictures representing the most promising
feedstock and the related applications in everyday life.
In 2018 the BioArt Gallery was presented at various
events across Italy e.g. FestivalFuturo di Altroconsumo.

Source:
Article with videos and pictures about the FestivalFuturo
Altroconsumo

Bioeconomy Village
Under the name Bioeconomy Village tens of
bioeconomy projects/ initiatives were brought together
at the 2017 and 2018 Maker Fair editions in Italy.
The Maker Faire exhibit, a joint initiative driven by
BioWays and Star-ProBio, showed the general public
how bioeconomy is increasingly becoming part of our
daily life. The exhibit attracted ten thousands of visitors
from Italy and beyond in three days. BIOVOICES used
the 2018 edition as a platform to discuss the main
challenges related to awareness raising and changing
purchase habits.

Source: Impressions from the Bioeconomy Village
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Introduction

Bioeconomy on Tour

A good way to engage with a lot of people and to
promote the bioeconomy is to use a dedicated
vehicle to tour the region or the whole country.
In recent years this approach has been applied in
e.g. Germany and Finland.
Here we present two recent examples:
•
•

Biotechnikum: Exploring life – shaping
the future
Bioaika: Bioeconomy and a cleaner planet
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Bioeconomy on tour

BIOTechnikum: Exploring life
- shaping the future
“BIOTechnikum - Researching the future” was a handson science campaign (2009-2017) of the German
government to communicate the goals and contents of
its biotechnology support programme. A specially
designed double-decker truck touring the whole off
Germany accommodated interactive exhibits and
experiments and took the viewer on a special journey.
Aim was to demonstrate the chances biotechnology
offers to create new jobs, increase competitiveness and
how it can impact our daily life.
BIOTechnikum gave pupils and the broader public
extraordinary insights into the key technology of the 21st
century. The all-in concept included mobile laboratory,
museum, exhibition, multimedia room, movie theatre
and dialogue forum in one, offering guided tours,
organising presentations and practical experiments.

Sources:
Photo series of the BIOTechnikum truck
YouTube video
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Bioeconomy on tour

Bioaika: Bioeconomy and a
cleaner planet
The Bio Era tour sponsored by the Finnish forest sector
focus on engaging with communities, reading and
learning about responsible water use and how to boost
bioinnovations.
The crowd-puller of the tour was a science exhibition on
wheels, the Bio Era truck. The tour added up to 100
stops at schools, vocational institutes, summer events
and festivals. It attracted almost 44,000 visitors, the
majority of them school pupils (youngsters aged 13-19).
The exhibition highlighted solutions offered by the
bioeconomy, whether to problems occurring in people’s
everyday lives or to the great challenges humankind
faces.

Sources:
Article Bio Era Tour
Website of Bio Era Tour (in Finnish)
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Introduction

Contests and
competitions
No matter whether in the field of fashion, art,
design or science, competitions demand
creativity and an active engagement with the
bioeconomy.
In addition, this is an excellent opportunity to
present the topic in a different setting and to
reach new target groups.
We would like to introduce the following four
examples:
•
•
•
•

Agrofilm Festival
Design Competition
School Competition
Art Competition
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Contests and competitions

Agrofilm Festival
Agrofilm is an annual international festival of films and
video-programmes aimed especially at themes from
agriculture and rural development. The festival aims to
inform the public about agriculture, food-production,
nutrition of population, problems in rural areas and their
inhabitants, conservation of natural resources and
improvement of life quality. The festival shows
challenges and tries to showcase good examples,
innovative solutions, and research results. It takes place
in Nitra and at other venues in the Slovak Republic.

Source: Website Agrofilm festival

Design Competition
The bio-based museum Emmen, organised in 2017,
was established to give an impulse to the regional
bioeconomy, by making a connection between the
worlds of students, (small) business, product
development, and the creative sector. The exhibition
featured circular, sustainable, natural, recyclable, and
biodegradable materials. In the frame of the exhibition
two design competitions were launched: a competition
for artists to design “green” objects of arts and a product
design challenge for students.

Source: Bio-based museum Emmen
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Contests and competitions

School Competition
In winter 2018/2019 BioCannDo organised the “Think
Biobased Challenge”, inviting students to design
educational materials catering to students in primary
and secondary level and in vocational schools.
BLOOM will organise an online “Teach bioeconomy!”
competition for teachers and students in early 2020.

Sources:
Winners of Think Biobased Challenge
Bloom school competition framework

Art Competition
Art can be used as a catalyst for the local bioeconomy.
The annual open air exhibition LandArt Diessen
brought together artists, art lovers, and businesses. The
2017 edition included an bio-based art exhibition that
was combined with (a) an art design contest, (b) an
exhibition of bio-based innovations and (c) a
networking event.
Materials used in the spatial installations or artistic
interventions in nature emphasise sustainable
development aimed at protecting nature and solving
environmental questions of our time.
Sources:
Website LandArt Diessen
LandArt Kostanjevica Na Krki – Diessen
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Visit our website
www.AllThings.Bio
and the
Insights from BioCannDo page.
Follow us on
Facebook and Twitter
View
The BioCannDo experience: Let’s talk about biobased products
Factsheet: Bioeconomy Exhibitions
Factsheet: Communication topics

For more information:
Martin Behrens, m.behrens@fnr.de
This project has received funding from the Bio Based Industries Joint
Undertaking under the European Union’s Horizon 2020 research and
innovation programme under grant agreement N° 720732.

The information and views presented in this factsheet are those of
the BioCannDo authors and do not necessarily reflect the official
opinion of the Bio-based Industries Joint Undertaking (BBI JU), the
Bio-based Industries Consortium17
(BIC) or the European Union

