Ref. Ares(2020)7190730 - 30/11/2020

Documentation mapping results
November 2020 (M3)

D2.1
WP 2
Authors: John Vos (BTG), Anne Warnig (FNR), Jurjen Spekreijse (BTG)
AllThings.bioPRO - Game changer for the bio-based economy
H2020-BBI-JTI-2019

This project has received funding
from the Bio Based Industries Joint Undertaking
under the European Union’s Horizon 2020
research and innovation programme
under grant agreement N° 887070.

2

Documentation mapping results

Technical References

Project Acronym

Allthings.bioPRO

Project Title

Allthings.bioPRO - Game changer for the bio-based economy
Anne Warnig

Project Coordinator

Fachagentur Nachwachsende Rohstoffe e.V.
A.Warnig@fnr.de

Project Duration

September 2020 – August 2023 (36 months)

Deliverable No.

D2.1: Documentation mapping results

Dissemination level 1

Public

Work Package

WP2: Content Development

Task

T2.1: Mapping of existing information and documentation (M1-2)

Lead beneficiary

BTG Biomass Technology Group BV (BTG)

Contributing
beneficiary(ies)

1

Due date of
deliverable

30 November 2020

Actual submission
date

30 November 2020

PU = Public
PP = Restricted to other programme participants (including the Commission Services)
RE = Restricted to a group specified by the consortium (including the Commission Services)
CO = Confidential, only for members of the consortium (including the Commission Services)

Document history
V
1.0
2.0

Date
17 Nov 2020
26 Nov 2020

Beneficiary
BTG
BTG

Author
John Vos
John Vos

This project has received funding from the Bio Based
Industries Joint Undertaking under the European
Union’s Horizon 2020 research and innovation
programme under grant agreement N° 887070.

Documentation mapping results

Summary
This document presents the results of Task 2.1 of the Allthings.bioPRO project, which involved the mapping
of the most relevant information and documentation available online within the scope of the four mission
themes: A. Jobs & Careers, B. Fashion & Textiles, C. Food Packaging and D. Kids & Schools.
This brief report introduces the background of the project and task, sets out the developed and implemented
methodology, and summarises the mapping results to date (November 2020).
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1 Introduction
The overarching objective of Allthings.bioPRO - Game changer for the bio-based economy is to devise
effective ways of increasing awareness, participation and co-creation of the bio-based industry among citizens.
This will help harvest valuable feedback and inputs for the bio-based industry on current perceptions.
Specifically, the project will:
 Deploy a smart combination of gamification, serious gaming, a mobile app and a communication campaign
to engage citizens. This will help gather information and data on their ideas and priorities on specific topics
relating to the bioeconomy; these insights will be valuable for the bio-based industry and the Knowledge
Centre for Bioeconomy.
 Exploit and further develop the www.AllThings.Bio Platform to communicate on the bio-based economy
with the broader public. It will achieve this by linking the platform with the serious game, the smart phone
app and a European Bioeconomy Citizen Action Network.
 Ensure the uptake of results through early and regular involvement of regional partners and citizens, as
well as with key bio-based economy stakeholders, policy makers and the Knowledge Centre for
Bioeconomy.
The aims of Work Package (WP) 2 are identifying, accessing and preparing content related to the bioeconomy
in general and bio-based products in detail relevant for other Work Packages, including Engagement and Cocreation (WP3), Game Design and Development (WP4) and Communication and Dissemination (WP5). All
these WPs depend on relevant content to implement their objectives. E.g. WP3, dealing with different
stakeholder groups will require specific input to inform participants on the selected missions and how they
relate to the bio-based economy and specific bio-based products. Game developers in WP4 will need the
content to use it in the game and WP5 requires information, which can be used in order to raise the awareness
of the general public on bio-based products through the Allthings.bioPRO information formats.
In the first task of WP2 (T2.1) the most relevant information and documentation materials within the scope of
the four game missions (A. Jobs & Careers, B. Fashion & Textiles, C. Food Packaging and D. Kids & Schools),
available from prior and ongoing European projects and initiatives and considered important in the context of
public engagement and co-creation, were mapped. The mapping also considered information pieces, which
can be used for the AllThings.Bio Portal aiming to raise awareness of the general public.

2 Methodology
Considering the prior resource mapping experience of BTG and FNR gained in the BioCannDo project, the
following steps were undertaken:
Planning the work
 Defining the scope: what type of materials shall be mapped? From which type of resources?
 Setting quantitative targets: how many materials do we seek to select and review?
 Setting work procedures: who will be in charge of what? How to report mapping findings?
Implementing the work
 Identifying and selecting candidate resources.
 Review candidates for their potential relevance.
 Review individual resouces for their potential relevance.
Validating the task outcomes
 Consortium partners checking the overviews and suggesting possible additions.
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Finalising the resource mapping overview (first release).

Maintaining the task outcomes

2.1 Planning the work
Scope
The objective was to map information and documentation materials within the scope of the four (4) game
missions (A. Jobs & Careers, B. Fashion & Textiles, C. Food Packaging and D. Kids & Schools), available
from other projects/initiatives and considered important in the context of public engagement and co-creation.
As for the focus of the mapping, it was decided to concentrate on the following sources:
 Earlier and ongoing EU projects and initiatives, including:
o BBI JU funded coordination and support (CSA), research (RIA), demonstration (IA) and
flagship projects.
o H2020 bioeconomy CSA and CSA-like projects.
 Other international (European) projects/initiatives/campaigns/alliances.
 Highly relevant organisations, active on one (or more) mission theme(s).
Terminology
In the mapping process, we make a distinction between initiatives and resources. “Initiatives” refer to various
kind of (umbrella) organisations, projects, clusters, alliances, networks, etc. “Resources” refer to various kind
of documentation, including: articles, factsheets, flyers, brochures, guidelines, strategies, action plans,
campaigns, online platforms, webinars, videos, graphics, software etc. that are developed and/or provided by
an identified initiative.
Quantitative targets
No quantitative targets were set in the WP2 work description. To guide the mapping work, the following
tentative numbers were agreed:
 To cover for each of the four game missions ca. 10 initiatives (campaigns, organisations, projects).
 Per initiative multiple resources may be relevant.
 In total for four missions: ca. 40 initiatives and ca. 100 individual resources.
Work procedures
The results of the resource mapping would be presented in an Excel overview, showing the following:
 Type of the initiative
 Short name of the initiative
 Short description of the initiative
 Main URL of the initiative
 Contact person of the initiative
 For each individual relevant resource within this initiative
o Name of the resource
o Description of the resource
o URL of the resource
o (Quick/first) analysis of the potential relevance for the Allthings.bioPRO project
The Excel overview would consist of a set of four (4) worksheets, one per mission theme. During actual
implementation it was considered and decided to add a 5th worksheet, covering more general resources).
Responsibility to fill the four (4) worksheets was split between BTG (mission themes A. Jobs & Careers and
B. Fashion & Textiles) and FNR (mission themes C. Food Packaging and D. Kids & Schools).
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2.2 Implementing the work
Put simply, filling the worksheets required the following work to be carried out:
1. Identifying candidate initiatives
2. Reviewing candidates for their general relevance and for associated individual resources
3. Reviewing individual initiatives and resouces for their (practical) relevance for the project
Identifying candidate initiatives
To get started filling the Excel worksheets, BTG and FNR first considered projects and data sources that they
were already familiar with from their prior involvement in EU-funded bioeconomy research projects and
studies.
In a second step, this early collection was supplemented searching three online repositories:
 The European bioeconomy library, the user-friendly bioeconomy knowledge base platform developed
under the recently completed BBI JU project LIFT.
 The project database of BBI JU, containing profiles of more than a hundred BBI JU supported projects.
 The CORDIS database, the EC’s primary public repository and portal to disseminate information on
all EU-funded research projects and their results.
A third batch of initiatives and resources was identified through a targeted web search, using various keywords
searches, and by building on already identified resources as stepping stones to deepen the search.
With one exception, combining these steps and search methods yielded around 30-40 unique potentially
relevant resources. For the mission theme Kids & Schools the harvest was half this number (see the next
Chapter on Results).
Reviewing candidate initiatives and linked resources
For all identified initiatives information available online was checked for its (potential) relevance. When
deemed relevant, one or multiple resources associated with the project/initiative/campaign/alliance were
selected. Subsequently, these individual resources were further (briefly) inspected for their (potential)
relevance for the Allthings.bioPRO project.

2.3 Validating the task outcomes
Once BTG and FNR had completed the work described above, and had processed the findings in the relevant
worksheets, the worksheets were shared with the other consortium members (in particular the regional mission
partners), asking them to check the overviews and to make suggestions for possible additions.
Involving the other consortium members, with their specialist knowledge and networks, lead to the
identification of a fourth batch of initiative and resources. Feedback received from the consortium partners
was duly processed and (when relevant) refined.
Results to date (November 2020) of the above exercise are discussed in the next Chapter.

2.4 Maintaining the task outcomes
BTG and FNR envisage the task outcome to be dynamic, rather than static. When they come across further
relevant documentation, even after formal completion of the task, they will continue to integrate this in the
Excel overview.
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Such updates are likely to take place ad hoc, when new documentation is spotted or when otherwise deemed
relevant. No target is set for the frequency of the updates, or the number of initiatives and resources to be
added to the original collection.

3 Results
The full results of Task 2.1 are presented in a detailed Excel overview, accessible to the project consortium
partners at the online project data sharing platform Alfresco.
Table 1 gives a quantitative overview of mapping results to date, and shows the number of projects and nonprojects plus the number of associated resources (documents) for each.
Table 1 Documentation mapping results – indicative numbers (November 2020)
Topic

Projects

Job & Careers

8

Linked
resources
19

Non-projects
6

Linked
resources
21

Fashion & Textiles

10

18

9

27

Food Packaging

13

25

6

13

Kids & Schools

4

6

8

14

General / Other

6

3

8

7

Total

41

71

37

82

The numbers shown in the table are indicative, representing minimum numbers. The numbers were correct on
17 November 2020, but as the outcome of the research is a “living collection” they may have increased since
as the consortium continues to add relevant initiatives, associated resources and further details.
As a handful of projects covers more than just one of the mission themes they may appear in multiple categories
and may have been counted more than once.
In total, we inventoried close to 40 different projects, the majority of which are EU-funded. The inventory
includes several projects dealing with Food Packaging, and less projects addressing Kids & Schools.
In total, we inventoried about 150 unique resources. This is considered an excellent starting point.
The first round of resource mapping is now considered complete. It provides ample material for the
development of factsheets on the four mission themes in Task 2.2.
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4 Annex: Initial list of projects
The list below was filtered for duplicates. Projects that are relevant to multiple mission themes are (only)
covered in the last category “Others”.
Name

Scope

GBO

JOBS & CAREERS
Grenzeloos Biobased Onderwijs

URBIOFUTUR
E

Boosting future careers, education and research
activities in the European bio-based industry

ABBEE

Accelerating the transition towards the Bio-Based
Economy via Education
Addressing skill needs for sustainability, digitalization,
and the bio-economy in agriculture
Unleash the potential of CSAs results to contribute to
sustainable and competitive Bio-Based Industries

https://www.wur.nl/en/project/A
BBEE.htm
https://www.erasmus-fields.eu/

The European Bioeconomy University was founded as
an alliance of six partner universities
The Knowledge Centre for Bioeconomy (KCB)
enhances the knowledge base for policymaking on the
bioeconomy.

https://european-bioeconomyuniversity.eu
https://ec.europa.eu/knowledge4
policy/bioeconomy/topic/econo
my_en

European Federation of food, agriculture and tourism is
a single umbrella organisation serving trade unions
throughout the food processing chain in Europe, "from
field to fork".
FASHION & TEXTILES
Circular solutions for the textile industry

https://effat.org/bioeconomy/

GRETE

Green chemicals and technologies for the wood-totextile value chain

https://www.greteproject.eu/

EFFECTIVE

Advanced eco-designed fibres and films for large
consumer products from bio-based polyamides and
polyesters in a circular economy perspective

https://www.effective-project.eu/

FIBFAB

Industrialization of bio-based textile fabrics for clothing
applications

https://fibfab-project.eu/

FIBRENET

A Training Network on Designing Novel Bio-based
Fibre Products for Targeted Advanced Properties and
New Applications

http://fibrenet.eu/

HEREWEAR

Bio-based local sustainable circular wear

ECOLASTAN
E

A novel technology for producing bio-based synthetic
textile fibres from biomass-derived furanic monomers

https://cordis.europa.eu/project/i
d/101000632
https://cordis.europa.eu/project/i
d/298619

Mistra Future
Fashion (MFF)

Cross-disciplinary research programme implemented in
Sweden (2011- 2019). It covered research on systemic
change in fashion

http://mistrafuturefashion.com/d
ownload-publications-onsustainable-fashion/

FIELDS
LIFT
EBU
KCB

EFFAT

GLAUKOS

URL
https://www.biobasedonderwijs.e
u/
https://www.urbiofuture.eu/

https://www.lift-bbi.eu

http://www.glaukos-project.eu/
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ReCE

Resource Effectiveness and the Circular Economy
(ReCE). Project funded by IVA (Sweden)

https://www.iva.se/en/projects/re
source-effectiveness-and-thecircular-economy/

Textile
Exchange

Non-profit member organisation committed to the
responsible expansion of textile sustainability across the
global textile value chain.

https://textileexchange.org

Forests for
Fashion
Initiative

The Forests for Fashion Initiative links forest-based
materials from sustainably managed forests with the
world of fashion.

Make Fashion
Circular (Ellen
MacArthur
Foundation)
European
Environment
Agency (EEA)

Initiative that brings together leaders from across the
fashion industry. Its aim is to stimulate the level of
collaboration and innovation necessary to create a new
textiles economy
The European Environment Agency (EEA) is the
agency of the European Union which provides
independent information on the environment.

https://www.pefc.org/what-wedo/our-collective-impact/ourcampaigns/forests-for-fashioninitiative
https://www.ellenmacarthurfoun
dation.org/ourwork/activities/make-fashioncircular
https://www.eea.europa.eu/highli
ghts/private-consumptiontextiles-eus-fourth-1

SustainableFas
hion.Earth

Aims to start a dialogue and find new collaborative
solutions to produce and consume sustainable textiles
and fashion.
Promotes responsible management of the world’s
forests, bringing together experts from the
environmental, economic and social spheres.

https://www.sustainablefashion.e
arth

Sustainable
Apparel
Coalition

The apparel industry’s leading alliance for sustainable
production.

https://apparelcoalition.org/

Good On You

World-leading source of trusted brand ratings, articles
and guides on ethical and sustainable fashion.

http://www.goodonyou.eco/

TEKO

Swedish trade and employers’ association for
companies working in the textile and fashion industry
Five-year initiative in Sweden to establish national
platform for sustainable fashion and textiles.

https://www.teko.se/english/

The mission of Fashion for Good is to bring together the
entire fashion ecosystem through its Innovation
Platform and as a convenor for change.
FOOD PACKAGING
Demonstrate cellulose-based packaging composite
material as fully bio-based and biodegradable alterative
for the PET/ CPET ready meal trays

https://fashionforgood.com/takeaction-change-fashion

HYPERBIOCO
AT

Project will develop new bio-based and biodegradable
coating for all kind of plastic packaging

https://hyperbiocoat.eu/

BIOBARR

Develops new bio-based and biodegradable food
packaging materials by improving the barrier function
of PHAs (polyhydroxyalkanoates)

https://www.biobarr.eu/

BIONTOP

Seeks to help deliver novel bio-based biodegradable
packaging that continues to protect products while using
>85% renewable resources.

https://biontop.eu/index.php

Forest
Stewardship
Council (FSC)

Textile &
Fashion 2030
Fashion For
Good (FFG)

FRESH

https://fsc.org/en/businesses/texti
les#sustainable-fashion

https://textileandfashion2030.se/

https://www.huhtamaki.com/en/p
roject-fresh/
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NEWPACK

Development of new Competitive and Sustainable BioBased Plastics; based on PHB-PLA blends with
improved sustainability performance

http://www.newpackh2020.eu/index.html

USABLE
PACKAGING

Aim is to develop (PHA-based) packaging products that
are biodegradable, compostable and/or organic
recyclable

https://www.usablepackaging.eu/

MANDALA

Demonstration of feasibility of a circular economy for
multilayer packaging by validating different end-of-life
scenarios

https://mandalaproject.eu/

GLOPACK

Investigation of food packaging with no environmental
footprint and the ability to extend the shelf life of food
products
Scale up production and commercially validate food
packaging solutions based on PHA

https://glopack2020.eu/

https://www.mypackfood.eu/

BIOPLASTICS
EUROPE

Support the market introduction of innovative
packaging in order to reduce both food and packaging
waste
Aims to research sustainable strategies and solutions for
bio-based products to support the EU Plastics Strategy
and a Circular Economy.

Sustainable
Packaging
Alliance

Provides organisations with a range of packaging tools
and services to advance sustainable packaging, ecodesign and innovation

http://www.sustainablepack.org/

New Plastics
Economy

The New Plastics Economy initiative of the Ellen
MacArthur Foundation unites actors from across the
packaging value chain including bio-based industries
and public bodies.

https://www.newplasticseconom
y.org/

United Nations
Environment
Programme

UNEP is responsible for coordinating the UN's
environmental activities and assisting developing
countries in having environmentally sound policies.

Kennisinstituut
Duurzaam
Verpakken

The Netherlands’ Institute for Sustainable Packaging
helps organisations to make well-considered and
realistic choices.

https://www.unenvironment.org/
resources/report/biodegradableplastics-and-marine-littermisconceptions-concerns-andimpacts
https://kidv.nl/home/en/

Thinkbioplastic

Platform educating about the plastic predicament. It
uses science and facts showing that there is a bioplastic
solution to the plastic problem

YPACK
MYPACK

BE-RURAL
Green Schools
Alliance
Bioeconomy
Game
Farmer Hubert
Umwelt im
Unterricht

KIDS & SCHOOLS
Bio-based strategies and roadmaps for enhanced rural
and regional development in the EU
Their mission is to connect and empower schools
worldwide to lead the transformation to a sustainable
future
An educational board game by Focus Games that
challenges you to create value from waste and grow
your community
Farmer Hubert (from FNR) is a fictive figure who helps
kids to understand bioeconomy and bioenergy topics
Educational material regarding environment from
German Ministry

https://www.ypack.eu/

https://bioplasticseurope.eu/

https://www.thinkbioplastic.com/

https://be-rural.eu/
https://www.greenschoolsallianc
e.org/home
https://www.bioeconomygame.c
om/index.html
https://www.bauerhubert.de/
https://www.umwelt-imunterricht.de/
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BMU
UBA
MOCOMI
BIOCANNDO
BIOVOICES

BLOOM

BIOBRIDGES
BIOWAYS

BIOSTEP
Transition2Bio

European
Bioeconomy
Network

Federal Ministry of the Environment, Nature
Conservation and Nuclear Safety (Germany)
German Environment Agency
Interactive educational website for kids (from India)
GENERAL
Communication and educational materials about the
bioeconomy and bio-based products
Project aimed at raising awareness of and engaging with
all relevant stakeholder groups “voices” (policy makers,
researchers, the business community and the civil
society) to address the challenges related to bio-based
products.
BLOOM aims to establish open and informed dialogues,
co-created by citizens, the civil society, bioeconomy
innovation networks, local research centres, business and
industry stakeholders and various levels of government
including the EC
Bridging Consumers, Brands & Bio Based Industry to
improve the market of sustainable BB products
BIOWAYS’s mission is to promote the huge potential of
bio-based research results and raise public awareness of
bio-based products.
BioSTEP promotes public dialogue to increase overall
awareness and understanding of the bioeconomy.
Support the TRANSITION towards the BIOeconomy
for a more sustainable future through communication,
education and public engagement
Proactive alliance of EU-funded projects re.
bioeconomy promotion, communication and support

https://www.bmu.de/en/
https://www.umweltbundesamt.d
e/
https://mocomi.com/
https://www.allthings.bio/about/
http://www.biovoices.eu/

https://bloom-bioeconomy.eu/

https://www.biobridgesproject.eu
http://www.bioways.eu/

http://www.bio-step.eu/
(not online yet)

https://eubionet.eu/

LIFT
European
Bioeconomy
Library

Boosting Bioeconomy by maximising CSAs results
User-friendly bioeconomy knowledge base platform
developed in BBI JU project LIFT.

https://www.lift-bbi.eu/
https://www.bioeconomylibrary.eu/

European
Bioplastics
Research
Network

Network of science, companies and politics for the
research and development of bio-based and
biodegradable plastics.

https://www.linkedin.com/group
s/8848234/

Bioeconomy
Stakeholder
Panel
Expert Group
for Bio-based
Products
(EGBP)

Panel that was set up in 2013 by the EU's Bioeconomy
Strategy to support interactions between different policy
areas, sectors and stakeholders
Main tasks were to monitor and reflect on the
implementation of the LMI priority recommendations,
to identify and monitor demand-side policy actions, and
the mapping of activities and exchange of good
practices at regional, national, internat. & EU-level
The European Bioeconomy Alliance is an informal
alliance of leading European organisations active in the
bioeconomy.
FNR is the central coordinating institution in Germany
for funding research, development and demonstration

https://ec.europa.eu/research/bioe
conomy/index.cfm?pg=policy&li
b=panel
http://ec.europa.eu/transparency/r
egexpert/index.cfm?do=groupDe
tail.groupDetail&groupID=2886

European
Bioeconomy
Alliance
Fachagentur
Nachwachsend
e Rohstoffe e.V.

https://bioeconomyalliance.eu/

https://international.fnr.de/
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projects in the field of renewable resources used to
produce bio-based products and/or bioenergy.
Wageningen
Dutch university in the field of life sciences, agricultural https://www.wur.nl/Landingspag
University & and environmental science. Incorporates a dedicated ina-redacteuren-29/en/ResearchResearch
institute on Food & Bio-based Research
Results/Research-Institutes/food(WUR)
biobased-research.htm
Plant
Based PBPC represents business large and small that are https://pbpc.com
Products
working to guide the global economy toward more
Council
sustainable and responsible consumer products and
(PBPC)
packaging through greater use of plant-based materials.

This project has received funding from the Bio Based
Industries Joint Undertaking under the European
Union’s Horizon 2020 research and innovation
programme under grant agreement No 887070.

